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Results from the Fall 2005 Curriculum Student Survey
To continually improve services and programs, Central Piedmont Community College surveys all its current students on a regular basis.  The curriculum students at the college were surveyed in the Fall of 2005.  In addition to demographic data, students report information about their education history and goals along with their experiences of CPCC programs and services.

Methodology


Emails were sent to about 15,000 curriculum students (students who enroll in college credit classes) to invite them to give us their opinions by answering an online survey.   The email sent from Planning and Research explained the reason for the survey and invited students to click on the URL that linked to the survey.  Approximately 15,000 emails were distributed in November and 1,867 were received for a return rate of 12.4%.      

In 2002 paper surveys were distributed to randomly selected classes at different campus sites.   It was decided that for the 2004 and 2005 current curriculum survey all curriculum students would be able to participate if the survey was done online. It should be noted, that we had slightly higher white female participation this year than in years past.  However, general responses to the questions on the survey did not change when compared with the groups from 2004 and 2002.   Below is a breakdown of the demographic cohort percentages for each survey group.  
	
	2002
	2004
	2005

	Gender
	Male=47.7

Female=52.3
	Male=29.2

Female=70.8
	Male=28.7

Female=71.3


	
	
	2002
	2004
	2005

	Age
	Years
	%
	%
	%

	
	16-17


	1.8
	1.5
	1.7

	
	18-20


	31.6
	15.1
	19.1

	
	21-25


	24.8
	17.3
	19.1

	
	26-30


	13.4
	15.1
	14.7

	
	31-40


	15.1
	25.4
	22.0

	
	41-50


	9.4
	17.7
	15.5

	
	51-60


	3.1
	6.8
	6.7


	
	
	2002
	2004
	2005

	Race
	 
	%
	%
	%

	
	White, non-Hispanic
	65
	69.5
	67.0

	
	Black or African American, Non-Hispanic
	23.5
	21.1
	22.3

	
	Asian, Asian American or Pacific Islander
	4.0
	2.4
	3.1

	
	Hispanic, Latino, Spanish
	3.5
	3.5
	4.7

	
	Native American or American Indian
	1.2
	.9
	.3

	
	Other
	2.8
	2.5
	2.6


	Language Spoken in the Home
	
	2002
	2004
	2005

	
	
	%
	%
	%

	
	English
	89.7
	93.4
	92.3

	
	Spanish
	2.7
	2.1
	2.9

	
	Other
	7.5
	4.5
	4.8


A typical student respondent was female, white, under 30 and employed full or part-time.

(Student Recommendations of CPCC:  

Over 75% (1,423) of the student respondents indicated that they would recommend CPCC without reservation.  Another 402 (20.4%) said they would recommend CPCC with some reservation and 33 (1.8%) said they would not recommend CPCC.  Of those surveyed, 94.6% (1,734) indicated that they were somewhat satisfied, satisfied, or very satisfied with their CPCC experience. Only 5.4% (n=100) claimed to be dissatisfied.   
Economic Indicators for Students
(Education of Students Prior to Attending CPCC


Students were asked to indicate their level of education prior to attending CPCC.



Education Level

Number (Percent)




Less than 12 years


  39    (2.1%)





High school diploma/GED

740  (36.6%)



Some college



694   (37.2%)





Associate degree  


137  (  7.3%)



Bachelors degree


179  (  9.6%)



Masters degree


  35  (  1.9%)



Some graduate school


  31   ( 1.7%)



Doctorate or professional degree            5   (   .3%)
(Education Level of Students’ Parents


When students were asked about the educational level of their parents/guardians, 34.8% of fathers/male guardians and 30.7% of mothers/female guardians were college graduates or had attended graduate school.  By comparison, the survey also indicated that 26.3% of fathers/male guardians had never attended college and 40.4% of mothers/female guardians had never attended college.   Numbers and percents by educational levels are listed below:
	
	Father/male guardian
	Mother/female guardian

	Less than 12 years
	231 (12.8%)
	194(10.9%)

	High school grad/GED
	475 (26.3%)
	524(29.5%)

	Some college
	376(20.8%)
	467(26.3%)

	College graduate
	405(22.4%)
	382(21.5%)

	Graduate school/degree
	225(12.4%)
	164(9.2%)

	Don’t know
	97(5.2%)
	47(2.6%)

	Missing
	58
	89


45.8% of CPCC curriculum students were first-generation college students (neither parent had graduated from college).
(Current Employment Status 


Students were asked about their employment status.  It was found that 78.2% of curriculum students worked full or part-time.  Numbers and percents by employment category are as follows:

	Full-time (40 hrs or more per week)
	43.3%

	Part-time (21-39 hrs per week)
	21.2%

	Part-time (Less than 20 hrs per week)
	13.7%

	Unemployed
	21.8%

	Missing
	9



It should be noted that the percentage of full-time employment for students has increased over the past four years from 34.4% to 43.35% and unemployment percentages have stayed about the same.
(Students Personal Annual Salary

Students were asked to indicate their personal (not household or family) income.  It was found that a greater percent of students earned more than $50,000 in 2004 and 2005 as compared to 2002.  
	
	2005
	2004
	2002

	Less than $10,000
	29.5
	29.8
	35

	$10,000 – 19,999
	18.0
	15.6
	19.4

	$20,000 – 29,999
	15.8
	15.8
	17.7

	$30,000 – 39,999
	11.9
	14.4
	11.5

	$40,000 – 49,999
	  7.7
	  8.1
	  7.1

	More than $50,000
	17.1
	16.4
	  9.3

	Missing
	98
	55
	 77


(Goal in Attending CPCC

Students could select multiple reasons for attending the College.  Of those surveyed, 72.4% were credential-seeking students (intending to obtain a two year degree, certificate or diploma).  Responses indicated that 57.7% of students were transfer students (intending to take classes or complete a degree and transfer to a four-year school).  Responses also indicated that 38.4% of students had job related goals (to improve job related skills for their current/new job, obtain a degree and enter workforce, improve reading, writing and math). An additional 17% of students indicated they were taking courses for personal interest.  Number and percent by stated goal are as follows:
Goal statement




Number (Percent)
Obtain 2 yr degree and transfer to a 4 year school

       713     (38.2%)
Obtain 2 yr degree and enter workforce                                             638     (34.2%)
Take courses and transfer to a 4 yr degree                                         364     (19.5%)
Personal interest/enrichment                                                              318     (17.0%)
Obtain diploma or certificate                                                             286    (15.3%)
Update skills for current job                                                               225    (12.1%)
Improve reading, writing and math skills                                             95      (5.1%)
Prepare for my first job

                                                     50      (2.7%)
(Location and Times of Classes


Students indicated all the campuses and times when and where they were currently attending classes.  It was found that 63.7% of respondents attended classes at Central campus, 22.9% through the Virtual campus, 20.6% at Levine campus, 10.8% at Cato campus, 6.8% at North campus, 5.1%, 5.7% at Harper, 3.1% at West campus and 3.1% at other locations.  


Number (Percent) of Campuses Attended




1275 (68.3%) Attend classes at only one campus




  475 (25.4%) Attend classes at two campuses




    89 (  4.8%) Attend classes at three campuses




    16  (    .9%) Attend classes at four campuses


Responses also indicated that 66.7% of students attended classes during the day, 57% attended at night and 12.6% on the weekend.   Of those students, 20.3% were attending both day and night classes and 6.4% were attending at all three times, during the day, night and on the weekend.

(Factors Influencing the Decision to Attend CPCC


Students were asked to rate factors they felt were (1) very unimportant, (2) unimportant, (3) somewhat important, (4) important and (5) very important to their decision to attend CPCC.  The factors are ranked below in order of most importance to least importance:






% Scoring Factors as Important or 






Very Important
Academic courses/programs offered

88%

Convenient locations



86.2

Low tuition costs




86

Easy transfer of credits



78.6

Academic reputation



75.7

Relevance to job




70.4

Small class sizes




58.6

Appearance of facilities/grounds


55.7

Availability of job placement/career counseling
46.9

Availability of Financial Aid


46.3

Admission regardless of previous grades

42.5

Availability of co-op experience, internships, etc
42.4

Accessibility by public transportation

17.9

(Satisfaction with Instructional Elements of the College


Students were asked to rate their satisfaction with various elements of CPCC instruction from (1) very dissatisfied to (5) very satisfied.  The instruction items in terms of percent satisfied are rank ordered as follows:






% Satisfied

Item







(Somewhat to Very)
Mean
Quality of instruction



92.3%


3.92

Classroom facilities




93.9


3.91
Library resources




94.3


3.89
Availability of instructors



90.7


3.74
Campus/site where classes are offered


87


3.69

Times classes are offered



87.2


3.65
Quality of assigned faculty advisor


85.9


3.63

Availability of classes



86.3


3.57
In general, student respondents were satisfied with the instructional elements at CPCC.

(Satisfaction with Student Support Services


Students were asked to rate their satisfaction with student support services from (1) very unsatisfied to (5) very satisfied.  Overall, student respondents were satisfied with service areas at CPCC.  Student Services areas are rank ordered from most satisfied to least satisfied as follows based on mean satisfaction:

Importance of and 
% scoring Factor as

Satisfaction

Important or Very
%Satisfied

Mean

with Services

important

(Somewhat to very)
Satisfaction

Computer Labs

72.7


95.2


4.14

College Web page

78.8


93.3


4.05

Library


75.3


93.6


3.98

Registration Services
85.5


92.6


3.94

Testing/Assessment Center
77.4


92.4


3.94

Student Career Services
77.4


93.9


3.92

Security


83.8


92.5


3.90



Welcome/Infor Center
68.2


93.8


3.89

Records/Transcripts
61.4


92.1


3.88

Academic Learning Center
61.1


93.7


3.85

Instructional Labs

75.6


93.3


3.84

Student Life Activities
54.6


91


3.77

Financial Aid

70.8


78.3


3.67

Bookstore

71.5


84.9


3.64

Telephone

70.1


84.2


3.53

Academic Advisement
64.6


81.5


3.51

Parking


87.3


81.7


3.47

Counseling

72.2


80.1


3.45

Fitness/Weight Room
65.2


78.


3.39

Food Service/Vending
50.5


73.2


3.15

(Satisfaction with Areas Considered Most Important to Students


The Current Curriculum Student survey asked students to make two assessments of college services.  First they were asked to rate the importance of various college services to them as students from (1) unimportant to (4) very important.  This assessment was done to help the College determine its performance gaps between what students consider important and their satisfaction with those services.  If students do not consider a service to be important, chances are they do not use it and have little or no opinion in regard to satisfaction.  The College can focus on student satisfaction with services students deem most important to them.  The following services are rank ordered in terms of most important to least important to students.  The mean satisfaction score for those students who rated services as important or very important are listed below.  Items are rank ordered from greatest importance to students to least importance to students.
Service




% Ranking Item


Mean

Area




Important or Very


Satisfaction






Important


Score
Security




83.8



4.23

Registration Services


85.5



4.20
Parking




87.3



4.15

Records/Transcripts


61.4



4.11

College Web



78.8



4.04

Testing/Assessment



77.4



3.99

Student Career Services


77.4



3.96

Library




75.3



3.93

Computer Labs



72.7



3.93

Instructional Labs



75.6



3.89

Financial Aid



70.8



3.89

Counseling



72.2



3.84

Bookstore



71.5



3.83

Telephone



70.1



3.79

Welcome Center



68.2



3.74

Academic Advising



64.6



3.60

Academic Learning Center


61.1



3.55

Student Life



54.6



3.45


Food Service/Vending


50.5



3.43
Fitness/Weight Center


65.2



3.18

(Communication of Information to Students


Students were asked to identify important factors associated with the ability to be informed about courses and programs at CPCC.  Not surprisingly, the class schedules, the CPCC web page and the College catalog topped the list:





% Indicating Important to






Very Important

Schedule of classes



1576  (84.4%)
Internet: CPCC webpage


1561  (83.6%)
College catalog



1499  (80.3%)
Circulars mailed



  855  (45.8%)
Articles in the newspaper


  450  (24.1%)
Newspaper ads



  440  (23.6%)
High school counselor


  433  (23.2%)

High school teacher



  402  (21.5%)

Television ads



  378  (20.2%)
Radio ads




  342  (18.3%)
(Student Satisfaction by Campus


Students were able to indicate the campus where they attended classes. Many students took classes at more than one campus so the numbers at each campus do not add to the total (n=1867).  



Central    Levine     North
Harper
Cato      West      Virtual    


Students:

n=1189    n=384      n=127      n=107     n=201   n=95       n=427

Gender:
Male

30.1
28.7
34.1
42.2
24.5       24.2       19.3


Female

69.9
71.3
65.9
57.8
75.5       75.8       80.7

Age:
<21

19.1
31.8
40.9
18.7
18.9       17.9       13.4


21-30

35.6
32.8
34.7
31.8
32.3       29.5       35.2


31-40

23.4
17.7
11.8
18.7
20.9       27.4       27.2


41-50

15.2
11.7
  7.1
12.1
18.4       16.8       18.0


>50

  6.4
  5.7
  5.5
18.7
  9.0         8.5         5.6


Overall, students were satisfied with elements of instruction across the campuses.  Students were also asked to rank their satisfaction with various student and campus services.  Means scores by campus are as follows:

Service Area

Central 
Levine
North
Harper
Cato
West
Virtual

Academic Advising

3.95
3.97
3.87
4.15
3.96
4.11
4.12


Learning/Tutoring

4.87
4.82
4.78
4.96
4.83
4.87
5.10


Bookstore

3.78
3.79
3.89
3.51
3.48
3.97
3.77

Computer Labs

4.59
4.67
4.69
4.62
4.45
4.63
5.02

CPCC Webpage

4.10
4.06
3.94
3.96
4.06
4.01
4.09

Counseling

4.29
4.16
3.89
4.40
4.39
4.22
4.52

Financial Aid

4.85
5.01
4.98
4.89
4.89
5.08
5.04

Fitness/Weight Room
5.53
5.46
5.59
5.51
5.63
5.84
5.77

Food Services/Vending
4.09
4.22
4.45
4.24
4.35
4.27
4.99

Instructional Labs

4.72
4.81
4.95
4.63
4.72
4.89
5.18

Parking


3.45
3.86
3.22
3.67
3.66
3.95
3.99

Library


4.62
4.63
4.58
4.62
4.54
4.57
5.02

Records/Transcripts
4.43
4.39
4.49
4.63
4.31
4.38
4.43

Registration Services
3.99
3.91
3.98
4.11
3.93
4.14
4.02




Student Life/Activities
5.20
5.26
5.34
5.12
5.30
5.31
5.53




Security


4.21
4.38
4.31
4.12
4.25
4.37
4.70



Student Career Services
5.27
5.38
5.32
5.26
5.26
5.41
5.58




Telephone Information
4.75
4.81
4.79
4.88
4.73
4.70
4.62




Testing Center

4.44
4.81
4.46
4.82
4.62
4.74
4.68




Welcome Center

5.08
5.32
5.31
5.27
5.23
5.21
5.34

Student satisfaction with services varied slightly across campuses.  59.8% primarily get student services from Central Campus followed by Levine campus which at 16%.
(Interest in Student Life


In order to expand or improve programs and services, student activities staff wanted to ask students about the types of programs and activities they would most likely attend or participate in.  

Program Area

Live music and entertainment


34.1%

Educational workshops


31.1%

Community service



24.9%

Student clubs and organizations

23.8%

Leadership development


23%

Recreational activities


22.9%

Multi-cultural programs


19.0%

    Staff also wanted to know the mediums that are the most effective in communicating with students about programs and services at the various campuses.  The following percentages are rank-ordered based on what students felt were the most important means of communication.

Communication Method 

% Indicating Important to Very Important
CPCC website


75.8%
Classroom announcements

32.9%

Campus signs


31.1%

Fliers/bulletin boards

29.7%

Word of mouth


16.2%

CPCC-TV


  7.3%

SPARK



  6.4%
(Information Systems

Students were also asked about their technology prowess and computer capabilities that are available to them.   
         Students were asked what places/areas do they have access to and regular use of a computer.  The following answers were rank-ordered


Home/residence

88.2%



CPCC



51.2%



Work



39.2%



Public Library


20.0%



Friends or relatives house
17.1%


We then asked students if they owned their own computer, 91.5% (1,665) said they did.  The survey also asked the students what kind of internet access they had at their residence.  74.4% (1,356) said they had high speed internet (DSL, cable, etc) and 17% (310) said they had low speed internet.  Only 8.6% (156) said they did not have internet access.  Students also were asked about instant messaging, text messaging and cell phones.

Do you use instant messaging?  47.5%(867)said yes

Do you own a cell phone?          90.4% (1,651) said yes

Do you use text messaging?       44.2% (806) said yes

Students were asked how many hours a week they spend on the computer doing school work.  The following represents the breakdown:

Less than 8 hrs
50.7%



9-16 hrs

32.1%



17-25 hrs

11.2%



More than 25

  6.0%


One of the last questions we asked students was “If you had to do it all over again, would you attend CPCC?”  Over  75%(1,375) of the student respondents indicated that they would,  without reservation attend CPCC.  Another 402 (22%) said they would attend CPCC with some reservation and 52(2.8%) said they would not attend CPCC.  
