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Don’t just fall into international business.




International business is not just domestic
business with international travel!

Why go global?




Mistakes Are Costly
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Mistakes are also big!
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What are the skills needed for
International business?
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Certified Global Business Professional

Biggest mistake made by business:
A re-active strategy
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Being more proactive, requires

access to data:

Mega-sites: www.export.gov

EXPORT.GOV .

Export Basics

Partners & Trade Leads
Market Research
Counseling & Advocacy
Export Assistance Services
Trade Events

Export Finance

Shipping Documentation &
Requirements

Pricing, Quotes & MNegotiations
Help With Trade Problems
Buying U.S. Products

Export Assistance Centers
[El Export Publications

= BuyUSA Matchmaking

E Our International Sites

[l Partner Agencies

h | P
& Email to 5 friend = Print
w Export.gov Login/Edit
Export.Gov
Let us help you export!l

Register Now

Website Feedback

Export.gov provides online trade resources and one-on-one
assistance for your international business - whether you're just
starting or expanding your global sales. Browse our online
infarmation or call 1-800-USA-TRADE ta find a trade specialist in
your area and get answers to your export questions. We are
interested in your feedback so let us know what you think.

What's New in Exporting

: USDA Raises Fr 2005 Agricultural Export Forecast by $3 Billion
to $59 Billion

& Onling Tariff Database -- Know the Tariffs Before You Ship

» Financing Oppartunities for U.S, Firms Exporting to Algeria

Success Staries: Peace at Last:
Small Iowa Company Brings
Revolutionary Softwars ta Europe

B Mare News

Highlighted Trade Events Next Deadlline: March 11th
Call 1-800-581-8533

= Safety & Security in the Eastern Med, May-June 2005 Click Here To Visit Gur Web Site
+. CommunicAsiaZ005, Singapore, June 14-17

« Franchise Symposium & Catalog Show, Jeddah, Saudi Arabia,

May 7-8, 2005

B More Events

Export.Gov NewsLetter




World Bank Development Indicators
Web.worldbank.org

Home # Site Map ¢ Index ¢ FAQs ® Contact Us
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Development Data & Statistics

Key Products

World Development Indicators 2006
) World Development

World Development Indicatars (WDl Indicators

U pry  publication is the World Bank's premier | » Slobal bevelopment
annual compilation of data about F‘I”aﬁ

- development. The 2006 WOI includes Sloba| Ecanomic
more than 900 indicators in over 80 \ rorld Dovelopmant

tables organized in 6 sections: World Bapere
“iew, People, Environment, Economy, b Quarterly Extarnal
States and Markets, and Global Links Debt Statistics

Data Resources
& website

Educstion dstsbase
Gendsr datsbase

More data in Key Development Data & Statistics, Health, Mutrition and
Population database

FEATURED PROGRAMS

Global Development Finance - Summary and Country Tables

Global Development Finance, Valume 11 Summary and Country Tables (GDF) is the sole
T repository for statistics on the external debt of developing countries on a loan-by-loan
it

basiz, This new GOF website prasents reported or estimated data on total external debt
for the 135 lou-and middle-income countries that repart to the Warld Bank's Debtar
Faporting System (DRS)

® SDF Volumne 11 Website

A
ENTREPRENEUR 1DA14 Result Management System

. , This new websits includes cutcame indicators bassd on the Millannium Deuslopmeant
Taking Your fusiness Gaals and on countries’ oun poverty reduction and development objactivas. Tt will menitor
Infernational development progress and link sutcomes to IDA country programs and projects, enabling
batter assessmant of how both countries and 104 are doing.
S IDAdd RME Wobsite

International Comparison Program

Internationally comparable data are qucial to forming sustainable pelicies and
monitoring prograss. Purchasing Power Parities account for price differances betueen
countries and so measure real quantities.

D1cp wiebsite

Finland — World Dev Indicators

People Economy
Population, total GMI, Atlas method (current US$) 129.0 billi
Population growth (annual %) 0.2 BGNI per capita, Atlas method (current US$) 24,9200
Life expectancy at birth, tatal (years) 77.5 B GOP [current US5E) 119.9 billi
Fettility rate, total (births per worman) 1.7 BRG0P growth (annual %) =
Mortality rate, infant (per 1,000 live births) 2.7 BInflation, GOP deflator (annual %) e
Martality rate, under-5 (per 1,000 4.0 Bagriculture, value added (% of SDP) 3
Births attended by skilled health staff (% of total) Industry, value added (% of GOP) 34
Immunization, measles (% of children ages 12-23 Services, etc, value added (% of GDP) &1
months) : Exports of goods and services (% of GDP) 43
iga_:agl)ence of HIV, total (% of population ages Irnpotts of goods and zervices (% of GDP) 23
. Gross capital formation (% of GDP) 20y
Primary cormnpletion rate, total (% of relevant age -
Revenue, excduding grants (% of GDP) 41]

group)
School enrollment, prirnary (% gross) 100,5 0 Sash surplus/deficit (% of GDP) =
States and markets

Schoaol enrallment, secandary (% gross) 124,3

School enrollment, tertizrg (% gross) 82,8/ | Time required to start a business (days)

Ratio of girls to boys in primary and secondary Market capitalization of listed companies (% of SOP) 244
education (%) Military expenditure (% of GDP) 1
Environment Fized line and mobile phone subscribers (per 1,000

5.2 million

96.0

97.1

104.8

1.270)

sk (zq k) 338,2 | |People)
urrace area Lsq. km thousand [N Internet users (per 1,000 people) 373
Forest area (sq. k) " 224.3 Foads, paved (% of total roads) [
ausan High-technalogy exports (% of manufacured 24

Agricultural land (% of land area) 7.3 Pexports]

COZ emissions (metric tons per capita) 10.2 B Global links

Improved water source (% of population with access) Merchandize trade (% of GDP) &7
Improved sanitation facilities, urban (% of urban Met barter terms of trade (2000 = 100) 1008
population with access) Fareign direct investrnent, net inflaws (BaP, current 3.1 billi
Energy use (kg of oil equivalent per capita) £.374.0 BUs4) ' i
Energy imparts, net (% of energy use) Warkers' remlttances and compensation of 473.0 rmilli

Electric power consurnption (kwh per capital




U.S. Statistics: usatrade.census.gov/

Alternate trade data site — Free
http://dataweb.usitc.gov/










By becoming ‘untouchable’.




China
India
Europe
Anywhere!




1) Expanding your
opportunities

2) Helping with the
risks: Freight
forwarders, banks,
accountants, lawyers

“Superiority and inferiority are individual, not
racial or national.” Philip Wylie, Generation of

Vipers (1942)




But be world class
In your business
behavior.

Globally engaged workers make
more money for themselves and their
companies.

And have
more fun!




And
sometimes
you have
to be
daringly
lucky!

Jim Foley
Bradley University
Turner Center for Entrepreneurship
(309) 677-3075
jff@bradley.edu
www.bradley.edu/turnercenter




