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July 2002


Results from the Spring 2002 Corporate and 
Continuing Education Student Survey

[image: image5.wmf]Central Piedmont Community College periodically surveys its students in order to collect information essential to the operation of instructional and service components 
within the institution.  Questions are designed to collect information regarding 
their goals for attending CPCC along with satisfaction with instructional and 
service areas, and the impact CPCC has had on participant’s employment issues, 
career goals and personal fulfillment.  

Due to ever-changing economic conditions along with an increasing population growth in Mecklenburg County, it was decided that the CCE group would be chosen for survey participation for Spring 2002. This group had not been surveyed since the early 1990’s and the college was interested in looking at the perspectives of our non-credit population.   Results from the survey may be used in many ways, but can be especially useful when reviewing programs and also when developing programs to meet the educational and technical needs of the community. 

 The surveys were distributed to the deans on each campus during March 2002 asking their cooperation in randomly selecting classes and dispensing surveys.  There were 800 copies of the survey prepared and 550 were distributed.  Approximately 338 surveys were completed for a return rate of 61%. Surveys were returned between April and June 2002.  Since CCE class schedules vary, it was agreed that the eight week period of solicitation would provide enough diversity to glean useful and timely information from the surveys.

· Overview of Respondent Demographics:  
Demographic information from the Current Curriculum survey that was completed in the

Spring of 2002, showed that the typical curriculum student respondent was female, white,

[image: image6.wmf]under 30 and employed full or part-time.   The typical student respondent for the Corporate and Continuing Education (Non-credit) survey was female, white, over 30 and employed full or part-time. Student demographics were as follows: 
· Gender
Male    120 (36.3%)  

Female 211 (63.7%)  

Missing 7
· [image: image7.wmf]Age

18-20

  1  (    .3%)
41-50   90  (26.9%)
21-25

26  (  7.8%)
51-55   39  (11.7%)
26-30

55  (16.5%)     56-64   17  ( 5.1%)
31-40     
89  (26.6%)        >65   17  ( 5.1%)

Missing 4
· Ethnicity
Black, non-Hispanic
 

  60 (18.1%)

Amer. Indian or Alaskan Indian
    2  (   .6%) 
Asian or Pacific Islander
    
    3  (   .9%)

Latino/Hispanic

  
  10  (3.0%)

White, non-Hispanic
  

249 (75.2%)

Other


    

    7 (  2.1%)

Missing

   

    7
· Where Respondents Live   
[image: image8.wmf]The highest concentration of responses (n=26) came from the 28269 zip code which is in the northeast part of Mecklenburg County (University City area).   The highest area of concentration by area of the county came from southern Mecklenburg County.  Responses by area of the county are as follows:
Responses by Area of




Mecklenburg County (based on zip code)


South

  91





East

  40


Other Locations (based on zip code)

Central

  39


Monroe
16

Northeast
  31


Cabarrus
  9

North

  28


Gastonia
  7

Southwest
  26


South Carolina  5

Northwest
  12


Various            23
· Language Spoken in the Home: 
Students’ were asked about the language spoken in their home with the following results:

English

312
(95.1%)

Spanish

    9
(  2.7%)

Other

                7
(  2.1%)

Missing 

  31

· Location of Classes:  
Most respondents took classes close to where they lived.  Of those respondents participating in the survey, 127 (7.6%) attended the South campus.  This stands to reason because the highest number of responses (N=91) came from zip codes located in the southern part of Mecklenburg County.  Responses are rank ordered as follows (respondents could choose more than one answer):





   

#
   %
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South Campus


           127
37.6%

Central Campus


 74
21.9%

Southwest Campus


 55
16.3% 
North Campus/North Annex

 46
13.6%

High schools


    
 42
12.4%

West Campus



 21
  6.2%

Other




 15
  4.4%

Virtual Campus


   3
    .9%

City View Campus


   1
    .3%

· Times of classes:  
[image: image10.wmf]As expected, most respondents took classes in the evening.  Respondents indicated that 76%(n=256) attend classes in the evening, 18%(n=60) attend classes during the day and 16%(n=53) attend classes on the weekends.
· Education Level of Students 

Students were asked their level of education prior to attending their CCE or non-credit class.  As expected, 64.3% had obtained a college degree before attending their Corporate and Continuing Education class and another 23.1% had some college experience.  Of those surveyed, 87.4% had either a college degree or had college experience. 
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Education Level

     Number (Percent)



Less than 12 yrs of education

   1
(   .3%)



High school diploma/GED

 41
(12.3%)



Some college



 77
(23.1%)



Associate degree


 34
(10.2%)



Bachelors degree

           118
(35.3%)



Some graduate school


 20
(  6.0%)



Masters degree


 40
(12.0%)



Doctorate or professional degree
  3
(    .9%)
It should be noted that 54.2% of continuing education students had a bachelor’s

degree or higher before coming to Central Piedmont and enrolling in continuing education courses.
· Current Employment Status

As expected, most respondents were employed full-time or part-time (84%).

[image: image12.wmf]However, 16.1% were unemployed.  The list below specifies the numbers and percents of respondents based on employment status.


Employment Status of Participants
   
#

   %

Unemployed


  

53

16.1%

Part-time (less than 20 hrs per week)

18

  5.5

Part-time (21-39 hrs per week)

22

  6.7

Full-time (40 hrs or more per week)
          237
            71.8

           Missing 

         


 8
· Income Levels of Participants
Survey respondents were asked about their annual household income.  Of

[image: image13.wmf]respondents, 62.3% claimed that their annual household income was $50,000 or over.  Number and percent by household income are as follows:
Less $19,999.

 17

  5.9%

$20,000-$29,999
 24

  8.4%
$30,000-$39,999
 38

13.3%
$40,000-$49,999
 29

10.1%
$50,000-$99,999       106

37.1%
Over $100,000

 72

25.2%
· Goals While Attending CPCC

When asked about their goal in attending, 159 (47%) claimed that they attended classes for personal interest or enrichment.  An additional 191 responses (56.6%) attended to obtain certification or update skills for current or future employment. Even though results showed that participants valued personal interest or enrichment classes, many believed that classes for certification and/or career training were also important. 

Participants’ goal in attending CPCC Corporate and Continuing Education classes are rank ordered as follows:





Goal statement


Number
%
[image: image14.wmf]Personal interest/enrichment

159

47%

Update skills for current job

108

32%

Obtain certification


  83

24.6%

Update skills for different job

  51

15.1%

Maintain certification


  49

14.5

Prepare for job promotion

  40

11.8%

Other




  34

10.1%

Prepare for first job


    4

  1.2%


Among those surveyed, the majority of responses were received from students

currently enrolled in teacher education, real estate, recreation/personal interest, and computer or business classes.
· Factors Considered When Determining the Decision to Attend CPCC.
When respondents were asked about factors they considered important in making

their decision to attend CPCC the majority citied issues related to content and availability of courses (courses offered, convenience and quality). Factors considered important when making the decision to attend are ranked ordered below.



Number and Percent 

Scoring Factor as Important

Convenient class times


311
(97.5%)



[image: image15.wmf]Courses programs/offered


306
(96.6%)



Quality of instruction



299
(95.5%)



Convenient locations



298
(94.0%)

Cost





276
(87.6%)


Relevance to career



241
(78.0%)
Continuing education units


220
(72.1%)
Appearance of facilities/grounds

234
(75.4%)

Size of classes




220
(70.7%)
Accessibility to public transportation   
  58
(18.8%)



The only reason not considered critically important in making the decision to attend the College was accessibility to public transportation.   This is not surprising considering the demographic characteristics of the population (72% employed fulltime and 52.3% earning over $50,000 per year).

· Communication of Information about CPCC 
Corporate and Continuing Education Classes to Students
Students were asked how important the following vehicles were in getting information to them about courses, certifications and programs of study.  The course schedule seemed to be the most effective method of communicating information about Corporate and Continuing education classes to current students. Items are listed in order of most important to least important.
Number and Percent 

Scoring Factor as Important

[image: image16.wmf]Course schedules




289
(92%)



Web page





246
(79.6%)

Newspapers/journal ads



197
(78%)



Email






195
(63.6%)


Articles in the newspaper



177
(57.6%)


Direct mail (schedules, brochures, postcards)
174
(57.03%)

Community events/open houses/job fairs

119
(39%)



Number and Percent (cont.)

Scoring Factor as Important

Television ads





112
(36.4%)

Radio ads





109
(35.7%)

Billboards


  


  92
(29.9%)


( Satisfaction with Instructional Elements of the College 
Students were asked to rate their satisfaction of various elements of CPCC

instruction using (1) very dissatisfied, (2) dissatisfied, (3) somewhat satisfied, and (4) satisfied and (5) very satisfied.  Participants were asked to evaluate only their experiences at CPCC, otherwise they were to leave the response blank. 
Elements of Instruction

% Satisfied

Mean

[image: image17.wmf]Time classes are offered


88.1%

4.34

  
Quality of instruction



84.9%

4.52

  
Classroom facilities



82.5%

4.21

  
Campus/site where classes are offered
80.2%

4.02

  
Sequencing and scheduling of classes
78.7%

4.17

  
Classroom equipment



72.8%

4.18

  
Computer facilities/lab


53.0%

4.09


Distance education satisfaction

Format in which classes are offered

16.6%

4.02



Locations for material pick-up

16.2%

3.93



Technical facilities



16.2%

3.97




( Satisfaction with Support Services
The Corporate and Continuing Education survey asked participants to make two

assessments of college services.  First, they were asked to rate the importance of various college services using the following scale: 1) very unimportant, 2) unimportant, 3) somewhat important, 4) important, 5) very important and 6) did not use.  This assessment was done to help the college determine if there were performance gaps between what services students consider important and their satisfaction with those services.  If students do not

consider a service too important, chances are they do not use it or have little or no opinion in regard to satisfaction.  The college can then focus on student satisfaction with services that students deem more important to them.  Students were then asked to rate the satisfaction of available student support services. 
They rated the services using the following scale: 1) very dissatisfied, 2) dissatisfied, 3) somewhat satisfied, 4) satisfied, 5) very satisfied and 6) did not use.  The following responses are rank ordered based on student satisfaction: 












% perceiving
   % satisfied




Number Not  

service        

   with
Services



Using service 

as important            service

Parking

   


  29

78.3%


97.3%
CPCCtraining.org
 


106

48.8%


94.5%
CPCC.edu

   


  95

54.9%


90.8%
Security

   


  49

72.2%


90.5%
Telephone registration   


  96

53.7%


90.6%
CCE customer service   


  96

53.2%


89.0%
Program/course counselor

 
127

39.5%


88.1%
Bookstore

   


  89

53.5%


87.6%
On-line registration
 


106

53.0%


87.2%
Walk-in registration
 


134

36.5%


87.0%
Library


 


158

23.9%


86.8%
Computer labs (open)

 

133

35.5%


85.5%
Academic Learning/Tutoring Service

150

20.1%


84.4%
Testing/Assessment Center
             
163

20.6%


81.8%
Student Career Services
             
154

25.7%


71.0%
Records/Transcripts     


132

36.9%


59.0%
Food service/Vending

   

  91

46.9%


56.2%
· Overall satisfaction with CPCC

The survey asked students if they would recommend CPCC to a friend, family member or associate.  Of respondents, 287 (92.6%) indicated that they would recommend CPCC without reservation.  Another 23 (7.4%) said they would recommend CPCC with some reservation.   Participants were also asked how satisfied they were overall with CPCC.  Participants responded with an overwhelmingly 97.1% who were either very satisfied, satisfied or somewhat satisfied with CPCC. Only 2.9% (n=9) claimed to be dissatisfied.   
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